




































































































































































































































38 季刊経済研究 第23巻 第4号
●
Figure1.RatesofNewOpenlngSandCLosuresofRetailStores,1970-1991.































































































































































































































































































































1970- 30 1973- 500 1976- 3,000 1979- 9,000 1982- 18,800
1985- 28,350 1988- 35,980 1991- 41,050 1994- 45,208 1997- 50,121
b) salesofconveniencestores












































































Year 1982 1985 1988 1991 1994 1997
Number(%)Number(%)Numer(%)Number(%)Number(%)Number(%)
FranchaiseChain 3,88144.1 8,81458.4 13,70861.5 17,76158.2 26,847 71.7 34,150 7 1.7
VoluntaryChain 3,58240.7 4,35228.9 5,12723.0 7,35524.1 7,49920.0 4,92310.3
RegularChain 827 9.4 1,500 9.9 3,05413.7 5,12716.8 2,905 7.8 7,22415.2
0thers 510 5.8 434 2.8 401 1.8 275 0.9 181 0.5 1,318 2.8
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grocerysupermarkets.¶leSyStemforpre-packagingperishablefoods,whichwasintroducedby
KansaiSupermarketinthelate1970S,wasonlyadoptedcountrywideinthemiddleofthe1980S.
Theinnovationsinthepre-packagingsystemenabledgrocerysupemarketstoexpandtheirbusi-
ness,andconsequentlycausedadecreaseinthenumberofsmalretailstoresthatsoldfood.This
innovationwasoneofthecausesofthe1985Shock.
AnOtherfactorintheShockwastheinnovationinJapanlsconveniencestores.Thephenome-
nalgrowthofconveniencestoresinthe1970sand1980sbecameathreattosmalretailers.′nlis
dominanceofconveniencestoresoverthetraditionalsmalretailersdevelopedbecauseoftwo
innovationsinstitutedbyconveniencestoreenterprises.Oneinnovationoccu汀edwithinindivid-
ualretailstores-adoptionandrefinementofthefranchisesystem.Theotherinnovationofthesys-
teminvolvedsuppliers-rationalizationofthedeliverysystem.m esetwoinhovationsenabledcon-
veniencestorestoprovideanadequateassortmentofgoodsatreasonablecostinthelimited
spaceofsmalstores.Weassumethattheseinnovationswerealsofactorsbehindthe1985Shock.
MostexistingstudiesonJapanTsdistributionsystemhavetendedtofocusonexternalfac-
tors.However,itisclearthatwemustpaymoreatendontocorporateacdvityinordertofuly
understandthetmepichreof仇eglobalizationofJapanlsdistributionsystem.
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